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IF DESIGN FRAMES

LIFE, DESIGN

EDUCATION FORMS

THE FUTURE

We believe that curiosity and openness, to ideas
and to people, is a vital part of design. We are a
design school, a place where individuals are educated
in what they bring to the world and guided to find
their own way. We take students’ concerns, talents
and authentic responses to the world and show them
how to make the most of themselves and uncover their
purpose. To do so we need to provide new tools, new

areas of expertise, and a broader set of skills.



We feel responsible about nurturing students to be conscious, responsive
and to have empathy with what is going on around them and with the people
whom they are designing for. As this could be almost everyone, from any group,
culture or background, we need to show and teach students how to have a
dialogue with anyone. We as a school are a guide in the journey of identifying
and developing each individual's motivation and strengths, We give each of
them a platform to go out into the world and connect, creating design that
has meaning and impact.

Our challange today is to build bridges with those we |dentify have ideas
we want to share. In this complex, uncertain world it isincreasingly difficult
for people and organisations to find their own way.

Our 2011 graduates create products, services, systems and environments
that are now part of the ongoing dialogue about human life and design.,
They help us undergtand the world we are living in and how they will shape
the future.

ANNE MIEKE EGGENKAMP
Chairwoman Design Academy Eindhoven




DESIGNERS
ARE DOING IT FOR

| THEMSELVES

PAOLA ANTONE

L 4

Are good designers always good people? In a

simple world, designers would take a version of

a Hippocratic oath and vow to produce beautiful,

B useful, functional and economical things that are

valuable additions to the world.

...........



to elicit effective reactions makes for a fertile terrain for mutant forms of design
that are concerned more with influencing new, better behaviours than with
making products.

Design Academy Eindhoven thrives in this ethical and intellectual dimension,
its shows not only graceful and often impeccable but also provocative, at
times shocking. | will never forget the 2006 show at the Salone del Maobile

in Milan, entitled Post Mortem. The students worked on the theme of death.
Amongst many beautiful, deep and disturbing works focused on funeral rituals,
burial methods and the HIV virus as a decorative pattern, Tessa van Dam's
stood out for its finality: she documented her own expenence of cancer, which
ended with her death before the show even opened, in a bittersweet and
moving animation.

If the 2006 show might have set the bar high for the leve! of honesty, direct-
ness and integrity — the three qualities that curator llse Crawford has identified
as the pillars of the school—required of the students, the 2011 shows have
kept the flag flying high. Abortion, landmines, senility and grieving were
among the themes explored with talent and deadpan aplomb by the students.
Brigitte Coremans' Biodegradable Coffins for the Stillborn addressed the fate
of foetuses aborted before the 24th week, considered by the law and by
insurance companies not yet full-fledged beings deserving of a proper burial,
The little coffins, made of biodegradable material and of assorted sizes, give
parents a chance to grieve and help them overcome the pain of a miscarnage.
Some of the other works are in this volume, like Massoud Hassani's Wind
Powered Anti-Landmine Ball, as ominous as a giant virus {page 192,193) but
a vaccine instead, or Jetske Visser's objects and film Losing Grip on Reality,
documenting the dreadful mutation of daily routine from familiar knoll to un-
known forest (page 34,35) that comes with the progression of dementia.

Nothing is what it used to be, chief among all the practice of design. Just by

leafing through this book, we can count the ways in which a designer can today
flex her muscles: her work can be focused on visualisation, information, inter-

10

action, interface, the web, the bottom of the pyramid, the consequences of
technological choices, textiles, human needs and behaviours, rituals, or
cognitive science; it can be defined as computational, coliective, humanitarian,
critical, slow, haptic, democratic, environmental, eschatological, or social, to
name only a few of the possible areas of practice. This maelstrom of terms and
definitions is not meant to just shock, awe and fatigue the reader, but rather to
give a sense of the extraordinary pluralism and dynamism that govern contem-
porary design. What kind of changes can we glimpse are awaiting us when we
look at the production from Eindhoven this year?

This Way was the title of the show that the Academy organised in April at the
Salone del Mobile in Milan 2011, accompanied by public discussions and a
Small publication entitled New Realities, New Roles for Designers. Some of those
New roles were listed large on the floars throughout the show, hailing the
Designer as Nutritionist, Innovator, Entrepreneur, Activist, Connector, Narrator,
Translator, Disruptor and more. This malleability and receptiveness is what we

are wishing upon us. Just a few months ago, | was asked by The Economist
magazine to foresee the position of design in 2036. | wrote (in the onginal,
unedited version): 'In 25 years, designers will be at the nexus of things. Finally
embraced by all as society's precious pragmatic intellectuals, they will not

be divvied up according to their reductive specialty (graphic, product, fumiture,
80 twentieth-century!). On the contrary, like physics, design will be loosely sepa-
rated between theoretical and applied. Theoretical designers will be exquisite
generalists. Like French philosophers, they will be called upon to comment on
an increase in the price of milk as well as on the impact of new mutant life forms
on the food crisis in the northern hemisphere. Unlike French philosophers,
however, they will roll up their sleeves and make sure that every innovation is
ultimately brought up to human scale and understanding. Applied designers
will visualise complex infrastructures and systems so that scientists, policy-
makers and other people can manage and influence them; they will bring eco-
nomy and common sense to the production of consumer goods, balancing
reality (dwindling resources and space, political and economic considerations,
income disparities, new geophysical equilibria) with desire and delight (never
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underestimate the social, cultural and political power of elegance, clarty
and pleasure). They will compensate for the shortcomings of the built wortld
with a new universe of iminal and meta-spaces that have nothing to do with
the sad VR cybersex expenences of the proto-digital era, but rather build
on our capacity to imagine and complete, and thus truly inhabit designed
experiences.

If all this seems too ambitious, that is because we have only begun to tap into
design's real potential. New practice fields such as social design, information
design and design thinking offer the right tools for all sorts of social agendas.
Even though design alone will not solve everything and change the world, it
will, as always, help create and implement effective solutions that are attuned
to human nature. However, | now realise the danger hidden in this declaration.
While in the past design always had to be accompanied by an attnibute to gain
definition—or even worse, lean onto established practices like architecture,
engineering, or the fine arts to gain legitimacy—now other practices add
‘design’ to their labels in order to gain humanity, and companies take vitamins
of '‘Design Thinking' provided by ad hoc consultants in order to clear their
conscience. We risk overuse and abuse, as has happened to the term ‘curator’,
which has been frayed and destroyed after being co-opted by tweeters, blog-
gers, marketers and trend analysts, among others. One does not improvise
design, and designers should be jealous of the skills and training that come with
their hard-eared title. They should embrace the discipline that comes with
the old-fashioned idea of design as problem-solving, the clear process of
balancing goals with means, the welcome rigour of getting to know matenals,
structures and methods, so as to make best use of them. The intellectual free-
dom that comes with the possibility of choosing a demanding, provocative, inno-
vative issue should be matched by attention and depth in the design process.

Schools, where the basic training is imparted and where the autonomy from
the strictures of the manufacturing process, coupled with the unavailability
of high-tech production tools, forces students to rely on their mind and their
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hands more directly and lets them explore the depth of human nature, as
opposed to furnishing human life, have thus become the new centres of gravity
for the geography of design. The most interesting work coming from schools
frequently deals with such human staples as food, sex, and even death. In other
words, it deals with immutable episodes in human life and with basic human
needs. Necessity and need are magical words for any responsible designer.
The sense of excess of things that surrounds us can naturally lead to a search
for a field of action that is a real enrichment to the world, and not just a gratuitous
addition of talent.

Designers grasp momentous changes in technology, science and history, both
positive and negative. They study them and understand not only the impact
that these changes will have on human beings, but also what people could
do to support the good ones and counter the turns for the worse. When a
new situation demands or reflects major adjustments in human behaviour,
they translate their analysis into objects that people can actually understand
and use. When it comes to this delicate process of adjustment, designis a
fundamental force, and many designers are focusing today on strengthening
people's humanity. The importance of a mental, spiritual and sensual dimen-
8ion in architecture and design, a concept as old as mankind that was momen-
tanly lost with help of the persuasive propaganda of rationalism, is today of
overwhelming importance. Design Academy Eindhoven's inductive method
begins with the designers working for themselves, not for ‘others’, whether
Consumers, users, customers, as lise Crawford stated last April.

It begins with empathy.

e=———1
PAOLA ANTONELLI!

Senior Curator of Architecture and Design
at the Museum of Modern Art, New York
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THE ONLY
IMPORTANT THING
ABOUT DESIGN

IS HOW IT RELATES

TO PEOPLE

Victor Papanek




HUMAN
NURTURE
DELIGHT
USEFUL
CONSCIOUS
CITY "
NATURE

173

This collection of 173 graduate projects
demonstrates the power and potential of design.
It shows how, by responding to changing values
and patterns of behaviour, design can shape and
Make new realities that can affect us all.

Design can influence the way we behave and feel. It can change the
way we do things. it can change the way we see things. It can touch us
Physically, emotionally, spiritually. It can connect ethics with aesthetics.

It can engage with social 1Issues. And it can create economic vaiue.

We are, as Paola Antonelli says in her essay, practical intellectuals

The themes in this book are deliberately ordinary because design is at

s best when it addresses real needs. And there are so many to address
‘oday, Each project, however, starts with designers working from their
Own truth, their own authentic response to the world. This is design for us,
not them. These are all projects that have a firm connection to Iife and a

desire to make sense of it.

L= ———
ILSE CRAWFORD

Editor Graduation Book 2011

Design Academy Eindhoven
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HUMAN

Human needs, human scale, human vulnerability;
bringing the human and humane together.
Starting from the human condition to make films,
furniture, social projects and more, that speak to
us with empathy and compassion
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A REFLECTION
ON DEMENTIA

thapo

JETSKE VISSER

Man and Leaisure ( 3
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OFF THE SCREEN,
ONTO A SCROLL

MATTHEW ROELEVELD




HANDMADE
HIGH-TECH




AS MODULAR

MEASUREMENT




SLEEPING IN IDEAL
PROPORTIONS

Vitruvius Bed

JUDITH ZEEMAN




LIFE CAPTURED
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AN ANALOGUE
DATABASE

MARTHE BIEZEN




STORE YOUR
LIFE STORY
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NURTURE

Enriching the basics. Framing and celebrating
the organic and ordinary, from bread and water
to fruit and vegetables, to reconnect us to the
value of real food and sustenance
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DELIGHT

The power of playing with our senses. We are
embodied beings, and our senses are an important
part of how we connect with the world. Light changes
how we feel. We thrive on being touched, and tactility
is an important part of our cognitive development
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A LOVE OF DETAILS

AMNOLZ

NICOLE SCHINDE
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TOM GOTTELIER
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SHIFT THE FOCUS TO
FRAGRANCE
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MAKIKO SHINODA
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AN INVITATION
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USEFUL
Inspired solutions for practical purposes. Analysing
| changing needs, patterns of behaviour and values

and making sense of these to create products that
are relevant, and easy to understand and use
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BETWEEN INSIDE
AND OUTSIDE
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ADVENTURE




COOKING AND

DINING TOGETHER




RANCE

M
A
.

L
-
O
W
)
-
O
XL







L e

FANNY HOFSTRA

T

= —




—_—

VMULTIPURPOSE

GARDEN UNIT

Ywwihlar Stor




-
o —




i

i

i
i







’l

7
e

L.

<
i
~
/ J
-

V' ™
:

! g ‘\
Q ',:"\ . ;\-.'

A B

7~ ’







- —

- - - ¥










e
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CONSCIOUS

Projects, campaigns, statements, films that
confront and provoke us. Visualising current issues
to question ourselves, raise awareness, show us
uncomfortable truths and galvanise us to action
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IT'S ONLY A CHAIR
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MICHAEL KLUVER
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Seat Belt T-shirt
A T-shirt decorated with a fake seatbelt so vou don't
have to fasten your seat belt every single time

Author
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A bad example having quite a sense of humor, but if
we look from a practical perspective, it can be greatly
extended to mare possibilities, It also points out user's
bored feelings on the monotonous safety belts.
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DESIGNERS
WATCH OUT
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Seat Belt T-shirt
A T-shirt decorated with a fake seatbelt so you dont

have to fasten your seat belt every single time
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we look from a practical perspective, it can be greatily
extended to more possibilities. It also paints out user’
bared feelings on the monotonous safety belts,
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DESIGN ACADEMY
EINDHOVEN,
'EUROPE,

| EVERYWHERE

Ours is a connected, global village. One in which
@very city can be the centre of the world to those
living in it. Permanently, or for just a brief period.
Because it's where you are studying to be the best
designer you can possibly become. Physical and
Virtual mobility allows us to stay in touch with those
we love, work with and need to see.

s certainly a different world to the period just after the academy opened,
N 1947, when war had ended and an era of hope had dawned. Eindhoven has
“Always been an industrial city, with a flourishing textile industry and of course
With the dominance of lighting company Philips. The White Lady building
that is now home 1o DAE was once a factory that produced light bulbs. That
Ndustrial heritage now merges extraordinarily well with the great future that
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desaign has. Brainport Eindhoven, as the region is now dubbed, recantly
earned the prestigious international title of ‘Intelligent Community of the
Year 2011'. After an exciting final, the city and its surroundings now join the |
ranks of former winners like Seoul, Taipei, Tokyo, New York and Stockholm. ]
Being ‘the smartest' is the result of close cooperation between government,
education and industry. And of a strong belief that the Netherlands wants

to be one of the leading countries of 21 st-century innovation, a place where i
technology meets culture, and where progress embraces sustainability. ‘
All of this is becoming more and more visible in Eindhoven, and people around:
the globe and sitting up and taking note. In a recent article headlined '‘Once
a Factory Town, now a Design Centre', The New York Times expressed
amazement at how the most sublime and unusual enterprises can grow out

of the grimmest of circumstances (brought about by the shift of industria!
productionfrom Eindhoven to Asia at the end of the last century).

On a national level, the government recently earmarked the creative industries’
as one of nine key areas for Dutch economic growth, and it now considers

the Eindhoven region as important as the Amsterdam metropolis, What's morés
the two cities are increasingly working together instead of competing. On an
international level, Eindhoven is also entenng into partnerships. With Helsirkh
which beat Eindhaven to the title of ‘Design Capital 2012', the city has stal‘tﬂd
an alliance in order to 'bridge the gap between the creative sector and mdusﬂy
as well as foster the development of design as an innovative force’. Such intef”
national relationships are further boosted on a practical level by the modermt* '

sation of facilities at Eindhoven Airport, now the second-largest airport in
the Netherlands with 2.14 million passengers in 2010, l

For a long time the appearance of the city, like that of many industnal centres;
was, lat's be honest, not quite its strongest marketing asset. That will also
change for the better with the realisation of an ambitious project now in
the works: Strijp-S, a 66-acre former manufacturing complex, designed 10
offer space to many creative entrepreneurs in the near future, Moreover,
the site already hosts a range of events, including exhibitions and pop-up
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:'?'-’Bhurams during Dutch Design Week, and the Glow Forum of Light in Art
and Architecture, which focuses on the innovative use of artificial light.

next are 240 affordable loft-like apartments, a sprawling moderm market of

l"‘ﬁional food products, a park similar to the High Line in New York City, and
: Village' built of containers by New York-based architects Lot-Ek that will
Herve ag ‘breeding space for artists and retail companies’.

S in the end it is not about infrastructure or housing, nor about the past or the
ture, In the end it is the people living and working here now who make the

Sty what it is. People with a down-to-earth mentality, who prefer to get things

Yong than talk about them. People who love prototypes more than strategy
“ports. Paople like renowned Design Academy alumnus Piet Hein Eek who,
h bom near Amsterdam, simply stayed in the Eindhoven region after

‘%duating in 1990. Probably because he felt at ease and at home here, and

Wag able to work as a craftsman, star as a designer, and grow as an entre-

F’eﬂeur. On Strijp-R, another abandoned industrial plant left behind by Philips,

opened a huge workspace-shop-restaurant venue. This is where all sorts
Y collaborations take place — with industry, with fellow designers, with the
| Abbe Museum, with developers. In a manner close to Piet Hein's character:
re'El’uecl, social, with humour. Not to mention ambitious, smart and driven.

The Design Academy carries Eindhoven proudly in its name. Chosen as the
‘"‘&nest region in the world this year, the area is rapidly making its mark.

y? In part because of the close cooperation between government, industry
nd adycation. We enjoy being an active partner here, for instance by working
%ely with Eindhoven University of Technology in high-level research programs
o ageing or mobility. And because of the large and multi-skilled student
POpulation in the city. In part also because of the particular character of Brabant
80d its industrial history. Last but not least, there is the impact of being in the
Barticylar society that is the Netherlands.

Yot although Dutch Design is widely recognised throughout the world, with
DAE a strong supplier of leading designers, the academy is very much part
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of a European tradition that extends from the Renaissance to the Weimar
years, and from the sturdy pragmatic Swedish approach to the refined and
fashionable Ralian way. It is because of that tradition that we also feel part

of a European future, in which design thinking, doing and danng will prove

crucial in creating an inclusive and sustainable society.

Ultimately, however, home is where the heart is. In that sense Design Academy
Eindhoven 1s a mindset, shaped by its human capital, which exists wherever
its talented students, successful alumni, dedicated tutors, professional

staff, industry friends and all other fans are located — all over the world. The
attention and love for the Academy is omnipresent, as we know. That is
what drives us to keep moving forward in our own way. Adding cuitural
meaning, social relevance and economic value to design. We cordially invite
everyone to connect to us and be part of our DAE community. In Eindhoven,

Europe, Everywhere.

As The New York Times rightly concluded: ‘Philips might have abandoned
the city, but even without the company, Eindhoven is still a place where all sors
of light bulbs are going on!

WALTER AMERIKA

‘ Connector and Head of Market Department,
Design Academy Eindhoven
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Creating the liveable city. From smart technology that
allows us to interact with the city to concepts that
connect us to the spirit of the city. As a place where
the | engages with the We and where the future is not
Just for the happy few but also for the unhappy many
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TALKING ABOUT
LOST BUILDINGS




NATURE

We are part of it and it is part of us. Design that
works with nature, whether as a project with

a national park, or by being inspired by it as

a starting point for material innovation, or as

an end point for our mortal remains
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Man and Activity < 214




RESPONSIVE
FURNITURE

IZABELA BOLOZ




THE INTIMATE LINK
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URNS AS ENDURING |
PERSONAL PORTRAITS |
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CONVERSING ON THE
CHILDREN’S CHANNEL




ONLINE EXPERIENCE,
OFFLINE KEEPSAKE

Save As
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Hacking Hope

JUAN MONTERO VALDES



’ Man and AC“V”V HOW CAN THE AOLE OF TECHNOLOGY IMFROVE AND EXPAND IN THE FUTURE? CRITERIA FOR A GOOD FROJIECT INCLUDE
~ SEAUTY, EFFICIENCY, SUSTAINADILITY, SOCIAL HELEVANCE, USER FRIENDLINESS AND COMFEORT = NOT TO MENTION
EMPATHY AND HUMOUR. YOUR INTENSIVE RESEARCH WILL RESULT IN INNOVATIVE AND ATTRACTIVE PRODUCTS
SERVICES AND EXPERIENCES. YOU ARE ALWAYS LOOKING TO IMPROVE AND BUILD ON THE DESIGNS WE ARE
EAMILLAR WITH LOAR PENS

N‘&H and C()(ﬂl'l’cl)ﬂ((,‘é!h()n TME COURSE REFLECTS THE EVER-CHANGING NATURE OF CONTEMPORARY C OMMUNICATIONS BY COVERING 20 » 2D
‘ DESIGN, GRAPHIC DESIGN, ILLUSTRATION, MOVING-IMAGE AND NEW MEDIA, YOU EMPLOY VISUAL COMMUNIC AYIONM
AS A MEANS OF DEVELOPING A PERSONAL, SOCIAL AND CULTURAL IDENTITY. EXCURSIONS INTO OTHER DOMAINS
STIMULATE INNOVATIVE WAYS OF ORGANISING, PACKAGING AND DISTRIBUTING INFORMATION EEFECTIVELY AND
IMAGINATIVELY, “WHAT'S IT SAYING?" 1S THE MOST COMMONLY USED PHRASE IN THE DEPARTMENT. CAREOM AN

\ N‘Bﬂ flnd 'deiW TOU POSSESS ANTENNAE FOR SIGNS OF ACTIVITY BENEATH THE SURFACE OF EVERYDAY LIFE. YOU LEARN TO 8POT
| - INFLUENCES THAT WILL AFFECT THE TASTES OF TOMORROW. YOU CAN SENSE THE WAY PEOPLE WANT TO LIVE IN THE
FUTURE AND CAN VISUALISE WHAT IS NEEDED TO ACNIEVE IT. YOU HAVE A NATURAL FEEL FOR WHAT IS IN. WHAT IS
UNIQUE, AND WHAT |5 QUTRAGEOUS, YOU DEVELOP BRAND STRATEGIES AND DETERMINE IMAGE, STYLE AND MOOD

M:’iﬂ and LGISUV{’- HOW DO WE USE AND GIVE MEANING TO OUR MOST PERSONAL TIME? COULD WE DO IT BETTEN, CLEANER
e MORE INTERESTINGLY, MORE BEAUTIFULLY, MORE SENSIBLY T YOU BECOME AWARE OF THE CHANGING WORLD
-) AND YOUR FUTURE ROLE IN IT AS A DESIGNER. YOU HAVE A SENGE OF PRODUCT AND SERVICE, AS WELL AS OF
COMPLETE SYSTEMS. |RENE DROOGLEEVER FOIRTLYY

Man and Living HOW DO PEOPLE PERSONALISE A SPACE SO THAT THEY FEEL AT HOME IN IT? HOW DO PEOPLE CONNECT WITH AND
MANKE SENSE OF THEIR SURROUNDINGS? YOU ARE INTERESTED IN HOW PRODUCTS HOLD SIGNIFICANCE FOR PEOPLE
HOW A SPACE PERFORMS. YOU CAN THINK BIG AND THINK SMALL ASSIGNMENTS APPEAL BOTH TO YOUR RATIONAL
AND YOUR INTUITIVE QUALITIES. BAY VAN

-9 T =" 2= » p = » —~ M d Mabilit fOU STUDY CREATIVE SOLUTIONS FOR PRODUCTS AND SERVICES RELATED TO THE MOBILITY OF PROPLE. GOODS
3 N | = an an obi
X, D" ——t P D AND DATA. YOU RESEARCH THE OPPORTUNITIES AVAILABLE IN OUR MOBILE SOCIETY AND THE POSSIBILITIES THAT
> ——ab i _ - TECHNOLOGY OFFERS US. MOBILITY IS YOUR SOURCE OF INSPIRATION FOR CREATING INNOVATIVE CONCEPTS
- 3 AN

»
—
__,. = - . -"_’ N J > Mdn Jnd Pubhb Sp.?. S8 PUBLIC SPACE FORMS THE SACKDROP TO AN EVER-CHANGING SET OF ACTIVITIES. YOU LEARN TO UNDERSTAND YOUR
SURROUNDINGS BY ANALYSING THE HABITS AND EXPERIENCES OF PEOPLE. PUBLIC SPACE BELONGS 1O EVERYONE
BUT THAT DOES NOT IMPLY IT SHOULD LACK CHARACTER. THAT IS PWFCI,ELY WHY WE ARE LOOXING FOR PERSONAL
DESIGNERS WITH UNIQUE PERSONALITIES. MANS VAN DER MARKT [HILOE BLANK FROM 1 SEFTEMEER 507 1)

Man and Wel!| Bemg DESIGN THAT CONNECTS, MAKE US MORE AWARE, STIMULATES US TO LEARN, TO BE ACTIVE, AND TO GIVE AS WELL
' : AS TAKE; DESIGN THAT PUTS THE HUMAN EXPERIENCE AT THE CORE OF A PRODUCT OF A SERVICE — EMOTIONALLY
’ PHYSICALLY, SENSORIALLY AND SUBLIMINALLY | DESIGN THAT ADDRESSES OUR MUMAN NEEDS, AND STARTS FROM
. WEAL UFE: DESIGN THAT BRIRGS TOGETHER THE COOL HEAD AND THE WARM MEART. [LSE CRAWFOR

. Master Contextual DQS!Q” PRODUCTS ACT AS MEANINGFUL MARKERS OF AN ERA. THAT IS WHY THEY MERIT SOUND RESEARCH BY DESIGNERS
WHO ARE NOT AFRAID TO LOOK BEYOND THE BOUNDARIES OF THEIR PROFESSION. WHAT ROLE CAN THE DESIGNER
TAKE ON WITHIN THIS CONTEXY, WITHIN THIS THEME, OR WITHIN THIS COLLABORATIONT REFLECTION. AMALYTICAL
SKILL ETHICAL AWARENESS AND A SENSE OF AESTHETICS ARE THE SKILLS THAT STUDENTS DEVELOP TO ANSWER
THESE QUESTIONS. LOUISE SCHOUWENBERM

Master Social D(}:;;gn WE SELIEVE THAT DESIGNERS CAN PLAY A DECISIVE ROLE IN THE DEVELOFMENT AND TRANSEORMATION OF SOCIETY
SOCIAL DESIGN CONNECTS HUMAN NEEDS TO THE REAL NEEDS OF OUR TIMES. STUDENTS ANALYSE SYSTEMS AND
ENVIRONMENTS, AND FORMULATE SCENARIOS AND PROTOTYPES THMAT FIT INTO THE CONTEXT FOR WHICH THEY ARE
INTE N(Jl D, THE PROGRAMME DEVELOPS NEW MODELS, STRATEGIES AND PRODULCTS FOR THIS NEW REALITY

=
'

MHS!UF Iﬂfl')fm{!tl()ﬂ DC‘S’Q” INFORMATION DESIGHN FOCUSES ON STRATEGISS. TECHNOLOGIES, PRODUCTS AND SERVICES FOR MAPPING AND
UNDERSTANDING AN INCREAGINGLY COMPLEX WORLD. STUDENTS DEVELOP NEW TOOLS THAY EMABLE THEM YO
ORGANIST, VISUALISE AND TRANSLATE DATA INTO ANALOGUE OR DIGITAL INTERFACES, THE NEW ROLE OF DESIGNERS
DEMANDS ANALYTICAL AESTHETIC AND COMMUNICATIVE SKILLS THAT THE PROGRAMME AIMS 10 OEVELOP
THE PROGRAMME ENCOMPASSES GRAPHIC, INTERACTIVE AND SPATIAL-RESEARCH THEMES AND PROJECTS

11
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